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Auch

Kypc

3

CemecTtp

6

O0car TUCUUIIIHN,
kpenutu EKTC/roagunu

3 kpeaura €EKTC/ 90 rox

MoBa BUKJIaJaHHA

AHrimiiiceka

2. KopoTka a”HoTalisi 10 Kypcy

Hpe}IMeT BHUBYCHHSHA

[TpenMeToM BHBYCHHS TUCIUILIIHU € IHIIOMOBHE TIpodeciiine
CHUIKYBaHHS y cdepi MapKeTUHTY, a TaKOK (OPMYBaHHS y CTY/ICHTIB
MOBHHX, KOMYHIKaTUBHHUX Ta MPOPECIHHNX KOMIETEHTHOCTEMH,
HEOOX1THUX /171 BUKOPUCTAaHHS 1HO3€MHOI MOBH Y MailOyTHii
npodeciiiHil AiSUTBHOCTI. B MeXkaxX TUCIUTUTIHA BUBYAIOTHCS
npodeciiiHa JIeKCuKa Ta TEpMiHOJIOTiSI MAPKETHHTY, OCOOIMBOCTI
JIJI0OBOTO CHUIKYBaHHS, po0oTa 3 mpodeciiHUMU TEeKCTaMHU, MiJr0TOBKA
IPEe3eHTalliif, BeJIeHHs MeperoBopiB Ta aHaji3 MapKETHHTOBHX
MaTepiajiB 1HO3€MHOIO MOBOIO. 3HaYHa yBara NpUAUIIE€TbCA PO3BUTKY
HaBUYOK YNTAHHS, ayA1FOBaHHS, TMCbMa Ta YCHOTO MOBJIEHHS Y
npodeciiHOMY KOHTEKCTI.

MeTta BUBYEHHA

MeTol BHWBUYEHHS JHCHUILUTIHA € (OPMYBAaHHA y CTYAEHTIB 1HIIOMOBHOI
KOMYHIKaTHBHO1 KOMIIETEHTHOCTI, HEeoOXigHOT IS e(eKTUBHOTO
npodeciiHOro CIiJIKYBaHHS y cdepi MapKETHUHTY, a TaAKOXX PO3BUTOK YMiHb
BUKOPHCTOBYBAaTH 1HO3EMHY MOBY y TpodeciiiHiil MisbHOCTI Ta poOOTi 3
¢axosoro iHpopMmatieto. CTy1eHTH OBOJIOAIBAIOTH NPO(ECiiTHOIO IEKCHKOIO Ta
TEPMIHOJIOTI€I0 MapKETHHTY, HABHYKaMH YCHOTO 1 IHMCEMHOTO [iIOBOTO
CIUIKYBaHHs, BMiHHSM aHaNi3yBaTH (PaxoBi TEKCTH, TOTYBaTH IMpE3CHTAIl],
Opatu yuacTe y mnpodeciiiHMX IUCKYCisIX Ta NpPEeACTaBISATH pPe3yIbTaTH
MapKETUHIOBO1 AISUTBHOCTI 1HO3€MHOI0 MOBOIO. JlMCIMIUTIHA cHpsMOBaHa Ha
PO3BHTOK MOBJICHHEBHX, AaHaJIITHYHUX Ta KOMYHIKATHBHUX HAaBUYOK,
HEOOX1THUX JyUIs pOOOTH B Mi>XKHAPOAHOMY MTPOheCiHHOMY cepeIOBHIIL.

PesynbTaT HaBYaHHS

PH2. Bononitu nep>kaBHOIO Ta 1HO3€MHOIO MOBaMH y TpodeciiiHomy
CEPEIOBHIIII.

PH6.  [locmimkyBath  MOBEAIHKY
MapKETUHTOBOMY CEPEIOBHIILI.

PUHKOBUX  CYy0’€KTIB Yy

KomnerenTHocTi
(K MOJCHA KOPUCMYBATNUCS
HAOYMuMU 3HAHHAMU [ YMIHHAMU)

3K 7. 3naTHICTh CIUJIKYBAaTUCS 1HO3EMHOIO MOBOIO.
CK4 3parHicTh BH3HA4YaTH XapaKTEPUCTHUKU TOBApiB 1 MOCIYT Yy
H1IPUEMHUIBKINA, TOPTiBeJbHIN Ta O1p>KOBIN AISUIBHOCTI.




CK8 3parHicTh BU3HAYATH Ta 33J0BOJBHATH MOTPEOH CHOXKHUBAUIB SIK
MIPIOPUTETHHUX CyO’ €KTIB PUHKY.

CK9 3naTHicTh 3acTOCOBYBAaTH MO/JIEN €IEKTPOHHOI KoMepii y cdepi
MiATPUEMHUIIBKOT, TOPTOBEIBHOT Ta OIpKOBOI MisUTBHOCTI

CK10 3parHicTh BHKOPHUCTOBYBAaTH  JIOTICTMYHI  CHCTEMH B
i TPUEMHUIIBKIN, TOPTOBEIIbHIN Ta O1pKOBiH JiSUTBHOCTI

3. HaByajanHa JorictTuka

3MicT AMCHUILTIHA
(nepenix ocrnosnux mem)

e Topic 1: What Economics Is All About
e Topic 2: Microeconomics and Macroeconomics
Topic 3: Types of Economy

Topic 4: National Economy of Ukraine
Topic 5: Needs, Wants and Demand
Topic 6: Economic Resources

Topic 7: Goods and Services

Topic 8: Demand and Supply

Topic 9: Opportunity Cost

Topic 10: Tradeoffs

Topic 11: Microeconomic Goals

Topic 12: Macroeconomic Goals

Topic 13: Business Cycles

Topic 14: Basics of Economics

Topic 15: Why Work

Topic 16: Labor Force. Recruitment and Selection
Topic 17: Work and Money

Topic 18: The Forms of Business Organizations
Topic 19: Company’s Profile

Topic 20: Types of Companies

Topic 21: Unemployment

Topic 22: Full Employment

Topic 23: Gross Domestic Product (GDP)
Topic 24: Consumption

Topic 25: Investment

Topic 26: Taxes

Topic 27: Government Spending

Topic 28: Revenue and Market Structure
Topic 29: The Company

Topic 30: The Scope of Marketing
Topic 31: The Ps and Cs of Marketing
Topic 32: Marketing Strategy

Topic 33: Market Research

Topic 34: The Steps of Market Research
Topic 35: Microenvironment

Topic 36: Macroenvironment

Topic 37: Product Classification

Topic 38: Industrial Products

Topic 39: Product Life Cycle

Topic 40: Branding

Topic 41: Price

Topic 42: Promotion




e Topic 43: Basics of Marketing

Buau 3aHATH
(nexyii, npakmuyHi (ceMiHapcki)
SAHAMMSL MOW0)

[Tpaktuuni podotu — 85 rog.

DopMa HABYAHHA

Ouna (mucTaHIiiHa)

MeToau HAaBYAHHSA

[MoemnanHss TpaguIiiHUX 1 HETPAIUIIHHUX METOMIB HABYAaHHSA 3
BHKOPUCTAHHIM 1HHOBaIlifiHUX TexHouoriit: Moodle, Teamse, case-study,
BeOiHApH, MPAKTHUIHI 3aHATTS, BiICONPE3EHTAIll, TECTH.

IIpepexBizuTu
(3HAHHS HA AKUX OA3YEMbCS
BUBUEHHS OUCYUNTIHU)

“TIimnpreMHHIITBO Ta Oi3Hec KyiubTypa”, “Dinancnu”, “Mapkerurr”’
b b

IMopexsizutu

(Oucyunninu 6 skux 6yoymo
BUKOPUCTHOBYBAMUCS OMPUMAH]
3HAHHS)

“Iareprer MapkeTuHr"

PexomengoBana jiteparypa ta
iHTepHeT-pecypcn

e Kotler P., Keller K., Chernev A. Marketing Management. 16th ed. —
Pearson Education, 2021.

e Kotler P., Armstrong G. Principles of Marketing. Global Edition. —
Pearson Education, 2020.

e Armstrong G., Kotler P. Marketing: An Introduction. 14th ed. —
Pearson Education, 2020.

e LangLover. Marketing English. English for the Best Professionals. —
LangLover Publishing, 2025.

e Brady M., Goodman M., Hansen T., Keller K. Marketing
Management: European Edition. — Pearson Education, 2019.

®dopMa ceMecTPOBOIO
KOHTPOJIIO
(3anix / ek3amen)

3aI1K

Cucrema oniHIOBaHHS HA0yTHX
3100yBayeM 3HaHb Ta BMiHb

OmnintoBaHHs poBoIUThCS 32 100-0anpHOIO mKanor €EKTC

4. lloaiTuka Kypcy

Ilono nennaiuin

- yci 3aBAaHHsA, epeadavyeHi mporpamMor0, MaloTh OYTH BUKOHAHI Yy
BCTAHOBJICHH TEPMiH;

- caMoCTiliHa po0O0Ta BKIIIOUAE B ce0e CaMOCTIiliHE OIpaIfOBaHHS MUTaHb, 110
CTOCYIOTBCS T€M JICKI[IHHUX 3aHSTh, SIKi HE BBIHIILIA B TEOPETHYHHN Kypc a0
K OyJIM pO3TIISTHYTI KOPOTKO, iX MOTTIHOJICHE ONpaIfOBaHHS 3a
PEKOMEH/IOBAHOIO JIITEPATYPOIO, @ TAKO)K BUKOHAHHS 3aBIaHb 3 METOIO
3aKpiIUIEHHS TEOPETUYHOT'O MaTepiay;

- KBiaIis 3200proBaHOCTI BiI0YBAETHCS MPOTITOM 2 THXKHIB TiCIIs
BCTAHOBJICHOTO TEPMiHY;

- 3100yBayvi OCBITH, MICJIS 3aBEPIUICHHS ayUTOPHUX 3aHATh, MAIOTh MTPaBO
ITiIBUIIUTH CBIf PSHUTHHT 32 BCTAHOBJICHUM TpadikoMm.

Ilomo akagemiunoi
JA00pPO4eCHOCTI

- crucyBaHHs 3a00poHEeHi (B T.4. 13 BUKOPUCTAHHIM MOOUTEHUX
JIEBaKCiB);

- i 9ac poOOTH HaJ| 3aBIaHHAMH, KOPUCTYIOUHCH [HTEpHEeT-
pecypcamu Ta iHIIMMH JDKepeaaMy iHpopManii cTyJeHT 30008’ 13aHIH
BKa3aTH JDKEPEJI0, BAKOPHUCTAHE i1 4YaC BUKOHAHHS 3aBIaHHS;

- y pa3i BUSBJIEHHS (PaKTy TEKCTOBHX 3amo3nueHb Oiabine 30% cTyaeHt
oTpumye 3a 3aBaaHHs 0 OaiB 1 Ma€ IOBTOPHO BUKOHATH 3aBJIaHH, SIKI
nepeadaydeHi JaHUM KYPCOM.

5. Indpopmanis mpo BUKJIaKA4iB

Iuki0Ba KOMicist

[{ukmoBa KOMiCisl EKOHOMIYHHMX JTUCITUTLIIH
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